ROADWAY SUCCUMBS TO PAUL ASH’S SMILE! 
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WILING RED-HEAD WINS 
SOTHAM’S GOOD WISHES 


Paul Ash—the most talked of fighre in popular theatredom, 


unquestionably the most at-h 


in the world, came to Broadway—and repeated his previous | 
sriences by sweeping everything before him to the biggest success 


his career. 

me Square for weeks has been 
dering whether New York 
@ receive Ash as a favorite. 
yalley of showmen got its 
er when Ash’s first show 
ned, It was a loud: and voci- 
jus hit. And Ash was an in- 
t favorite—and doubtless will 
, New Yorker, now, for the 
of his life. 

He's Alert 

lor the benefit of those who 
s never seen Ash, particularly 
s agents, Managers, producers 
leaders, let it be said that he 
heady showman. He is never 
ed. He has a good appear- 
s And a good, powerful, 
sant voice. He is ever alert. 
is ever interested in what is 
gon. He never sleeps on the 
e. The joke he hears on the 
show is just as fresh to him 
ty-shows later and he laughs 
as loud and makes the final 
audiences laugh with him too. 
is never a smart aleck. He is 
fays the friendly, happy, au- 
ice’s-representative on the 
ge. He's sympathetic, genial, 
dynamic. He is not hypnotic 
ot 2 Svengali—but he puts a 
t into his band and shows 
it hypnotizes any audience. His 
Sicians don’t sleep on the stage 
er, or pick their teeth or nose. 
fy stay as interested, and as 
tas does Paul. 


Organized Success 


Presenting Paul to New 
, Publix executives did it 
ha great deal of care and 
iting. It was a revelation in 
aizational showmanship —— 
M Mr. Katz at the top to the 
and least cog in the Publix 
he office machine. 


ack Partington, who discover- | 


*aul in a California dance hall, 
tley Niggemeyer, who pro- 
ed many of Paul's stage shows 
alifornia, Jimmy Cowan, and 
tore of others contributed ideas 
enthusiasms and helps and 
Sto Ash’s first stage show. 
W¢ talent was perfect. .The 


ee hands and projectionists | 
© berfeet and each bandsman | 


Wed like an Ash-brother. 
he show couldn’t have flopped. 
aid the merchandising of the 


shame was well planned and 
uted, 


Well Sold 


big Showing of 24-sheets in | 
Mg colors held New York's | 


Ot Weeks. Small paper ampli- 


4 i choice “hits.” The news- | 
q ads were large, and care-| 
Worded. The descriptive line | 


a the genial giant of jazz” 
a by the publicity depart- 
» lagged him favorably with- 

¢  B8adocio—welcoming and 
€S8-prophesying quotations 

Al Jolson, Eddie Cantor, 
. Sulnan, Marylinn Miller, 
3 erlin, George Gershwin, 
00k, Paul Whiteman, and 
are Broadway favorites, 
ie advance trailers and 
* ads stamped him with 
» '8ement of the star ‘“reg- 
q and put him in the same 
fied ¢ huge parade had been 
" oa Broadway and Fifth 
a wrathe day of his arrival, 
eck delayed the train two 


it) 


q 


Publix Theatres Corporation, Paramount Building, New York, Week of May 14th, 1928. 


ome master of ceremonies on any 


hours and spoiled part of the 
|pageant. In spite of this, Jack 
McInerney, who was in charge, 
was able to hold enough of it to 
get the most sensational showing | 
Fifth avenue or Broadway ever | 
hand in honor of any stage char- 


acter. Bannered busses, shouting. 
U. S. Marines, bands, Publix 
ushers, yelling, clamoring,,| 


|{shreiking hosts of Ash-fans, in-| 
cluding the 200 girl members of 
|'the New York Chapter of the Paul 
Ash Every Week Club, were in 
the line of march. The news- 
papers were more than generous | 


| written by Mr. McInerney, and 
|thought so well of it they signed 
ihis name to it. All other papers 
| keyed up the advance campaign 
ito a high pitch. A reception “‘tea’’ 
at the Ritz-Carlton for the press 
Wednesday night will never be 
\forgotten by: the newspaper gang 
ias long as scotch-headaches en- 
dure, and Ash did enough proper 
handshaking to sell himself for- 


public prints. 


| get direct publicity for the Michi-| 
;}gan and Capitol theatres which | 
|play Publix stage shows. The} 


station. 


with advance stories—‘‘The Gra-|to come. 
phic’ printed a full page story | 


ever to the boys and girls of the | tions. 


DETROIT IS TOLD 
ABOUT PUBLIX 


DETROIT, May 5—The glory of 
Publix productions filled the air 
of the Detroit district while the | 
Paramount convention was in ses-| 
sion in that city. The Kunsky or-|} 
ganization took full advantage of | 
the convention being in town to 


highlight of the campaign was the | 
first radio talk of President Sam | 
Katz, of Publix Theatres who 
spoke over WJR, Detroit’s leading 
His talk -was a. direct 
“plug’’ for Publix shows. He de-| 
| scribed the gigantic operations of | 
the Publix production department, | 
named the producers, painted aj 
glowing word picture of the size 
of the Publix operations, their cap- 
ture of famous stage personalities 
and their plans for bigger shows 


| That his talk registered well} 
was indicated by the unusual num-| 
ber of commeiits sent in by listen- 
ers to the station. Incidentally, 
Mr. Katz has what Station Direc- 
tor Leo Fitzpatrick says is a per- 
fect radio voice! 

All the Detroit papers carried 
interviews with Mr. Katz, detailing 
various phases of Publix produc- 
Two of the papers gave two 
| column heads to the stories. 


'each. 


| stage 
| ‘white’ units will be sent in. 


MAKES NEW 


No. 23 


PUBLIX UNITS NOW IN MANY TOWNS 


SUCCESS OF STAGE SHOWS 


UNIT ROUTE 


POSSIBLE 


Announcement was made last 


week by J. R. Cowan, general di- 


rector of stage productions that Publix now has two circuits of stage 


shows in operation. 


* 


They are designated, not as “A’’ and “B” circuits, but as “‘Gold’”’ 


and ‘‘White,” since the same class, 
cost, and excellence will be in 
The new eircuit will be in 
nowise inferior. 


Already the circuit is in opera-| 


tion. The ‘‘Gold’ units are the 
ones playing the regular route. 
The ‘“‘White’’ units are the ones 
that will play “‘opposition”’ in the 
same cities. 

Where Publix or affiliations 
have two houses that require 
shows, the ‘gold’ and 


Chicago has three theatres—the 


Chicago, Tivoli and Uptown which 
play the ‘gold’ units. The ‘‘Ori- 
ental,” ‘“‘Senate’ and “Harding” 
in the same city now play the 
“white’ units, and Minneapolis 
“State’ and Detroit's ‘Capitol’ 
will follow. Other towns will be 
added as required. It means bet- 
ter shows for the public at less 
cost. 

Publix stage shows now play 
many of the de luxe Loew thea- 


was a tremendous success for th 


Vickers’’ theatres, and 
for the rest of his life. 
Musketeers,’ and “Show Boa 
right are: Hazel Jennings, Ethel 
Clarke. 


Paul Ash; the genial giant of jaz 
backs up the efforts of the theatre 


now he's getting ready to se 
Flo Ziegfeld’s most ; 
t’’ learn that Paul is a R 


NOW GAY BROADWAY GOES ASH 


ree years in Chicago, at Balaban & 


z—the red-headed “It’'-man—whose superb showmanship always 
organizations with which he works—is on Broadway at last. He 
: Katz-Publix ‘Oriental’ and ‘“Mc- 
ttle down and vote for Al Smith and Jimmy Walker 
beautiful and authentic red-heads, from ‘Rosalie’ ‘‘Three 
EAL brick-top, and a real “IT’'-man. Left to 
O'Dell, Ethel Allen, Joan Marren, Helen Withers, and Margaret 


tres, notably the Capitol in New 
York, and in Washington, Balti- 
more, Cleveland. Until recently 
these shows were advertised as 
Loew stage-shows, but in the fu- 
ture the Loew organization will 
eredit Publix shows as Loew-Pub- 
lix stage shows. 


The new “opposition” unit cir- 
‘cuit is expected to develop into a 
route equally as long or longer 
‘than the present “gold” unit 
|route, within the next few months. 
The Publix production department 
for months has been. getting 
jready, under the guidance of Mr. 
/Cowan and his able organization. 
Noted producers have been added 
_to the staff, dance creators, song 
writers, and others, have been 
mobilized and within a year Pub- 
lix stage entertainment will un- 
questionably be the dominating 
standard of the world—in fact -it 
‘is now,—but its position will be 
\greatly enlarged and solidified by 
ithe added number of cities and 
theatres. 

Today Publix.is the greatest 
| single buyer of: 

American genius — writers, 
| Singers, dancers, composers, ‘and 
| producers, 

| Railroad transportation. 

| Hotel accommodations. 
Costumes. 

Shoes. 

Hosiery. 

Carpets, theatre seats, and 
‘equipment Trunks and luggage. 
Stage equipment. 

Music and musicians. 

) Refrigeration plants, mammoth. 
| Scenic investiture. 

| Electric light bulbs. 

| Electrical current. 

| Warehouses, research labora- 
tories, scenic and costume studios, 
;costume designers, and many 
|other sub-organizations of which 
the general. public never hears, 
are required to supply the vast 
needs ef the organization. 

“What a story this is for your 
public! When yeu tell all this,” 
declares Mr. Katz recently, 
“they're bound to enthuse, and 
|buy tickets.” No other theatre 
in the world except a Publix-af- 
filiation can have these huge re- 
sources of entertainment and 
luxury. Show your public what 
it takes to produce such splendid 
entertainment-merchandise — tell 
jthem how we produce such great 
‘shows and why it’s necessary to 
have first call on such a big army 
of back-of-the-scenes genius in or 
der to insure a steady supply of 
great shows for the public. Once 
the Public knows the true eco~ 
nomic principle of the Publix plan 
/of giving such great shows for 
little money, their confidence 
be so firmly established they'll 
ways come to your theatre. 
[have a true, and a great story 
tell. "oh 
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HERE’S A STORY ANY EDITOR 
WOULD USE FOR SUNDAY 


Patrons of the 


Theatre, 


where presentations of the Publix 


Theatres are staged each week as part of the regular program, proba- 
bly are prone to aceept this new form of entertainment as a matter 


of course. 

This, in view of the rapid de- 
velopment of the motion picture 
and the motion picture theatre, is | 
altogether natural. But let a 
look back, say, twenty years and 
briefly sketch the evolution of what 
might be called, for lack of a more 
accurately descriptive term, the 
“picture show.” 

Up From “Store” Shows 

Some recall «that twenty years| 
ago they were wont to pause in| 
front of a tiny store front, at-} 
tracted by a gaudy lithograph.) 
Prompted by curiosity and urged | 
by the barker at the door, they | 
paid their nickle to find out what 
was new in the movies. On the 
tiny screen was flashed a brief sob| 
story, or an exciting chase picture. 
As a. means} 
of putting} 
the picture| 
over,” a pian- | 
ist banged) 
out marches | 
interspersed | 
with “myste- | 
riosos” and) 
“hurries” not | 
to 


mention | 

theinevitable | 
“Hearts and Flowers.” At about: 
this time, or shortly after, the 
vaudeville houses seized upon this| 
new form of entertainment and| 
adopted it as a filler or audience | 
“chaser.” 


Use Real Thought 


With the development of longer 
pictures came the necessity for 
larger theatres to show them in. | 
So it was natural that the accom- 
panying piano gave away to the | 
orchestra. More thought was given 
to the musical accompaniment of 
the picture. The special music 
score was evolved, so that now, in] 
well organized theatres, the music| 
for the screen productions fits every | 
gesture and mood of the charac- 
ters, with themes and special mo- 
tifs running through the accom- 
paniment. 


Then into the motion picture the- 
atre came men like Sam Katz, Bar- 
ney Balaban and (name your local 
owners and executives). They in- 
troduced what is now known as the 
atmospheric prologue. 


From this modest beginning the 
elaborate prologues, some of them 
running half to three-quarters of 
an hour and employing as many as 
thirty or forty people, developed. 
This was all right so long as the 
feature pictures contained ideas, 
either in theme or incident, that 
legitimately suggested prologues. 
But the imagination of the pro- 
logue-producer was often sorely 
tried, with the result that the stage 
act, instead of being in keeping 
with the pictures, frequently was 
distressingly inappropriate. So 
now most first-class picture thea- 
tres have given up prologues, or, 
if they employ them, make them 
brief and simple. 


With the passing of the pro- 
logue, it developed upon the picture 
theatre to furnish its patrons 
something to take its place. Solo; 


Publix stage entertainment policy 
is probably the outstanding feature 
of present day show business. Pub- 
lix has equipped its own great stu- 


dios in New York where scenery, 
costumes and mechanical effects are 


devised and assembled. A. note- 
worthy group of artist producers, 
including John Murray Anderson, 
Frank Cambria, Jack Partington, 
Boris Petroff, Charles Niggemeyer, 
R. H. Burnside, Will Harris and 
Paul Oscard -are constantly at 
work developing and creating for 
the huge circuit of magic movie 
palaces which now stretches from 
the Atlantic to the Pacific and from 
Canada to the Mexican border. In 


|two years Publix Theatres have be- 


come the world’s largest employers 
of stage and musical talent, getting 
the call on the whole world of art, 
beauty, music, talent and novelties, 
by reason of its ability to outbid 
competitors for desirable enter- 
tainment. 


A-HA!TA 
BOUQUET!!! 


—Waco, Texas 
Editor, Publix Opinion, 
Paramount Bidg., 
New York City. 
Dear Sir: 

I note from the April 16th 
issue of Publix Opinion, that 
the following week Publix 
Opinion will be one year old. 

I want to be one of the 
first S. W. Publix managers 
to congratulate both yourself 
as well as your able assist- 
ants and co-workers, on the 
live little publication you 
have given-us the past year. 
Any manager who has failed 
to read and digest the con- 
tents of this splendid little 
paper each week, certainly 
can not have his heart in 
Publix. 

Here’s hoping that Publix 
Opinion goes on and on and 
that it will enjoy many more 
happy birthdays. 

Yours very truly, 
J. P. Harrison. 


KRESGE SPENDS 
HIS MONEY 


Manager Fred O. Slenker put 
over a smashing scoop with the 
Kresge Ten-Cent store to advertise 
Al Jolson in “The Jazz Singer” with 


Vitaphone accompaniment at the! 


Publix Columbia Theatre, Daven-} 
port, Ia. 

The store not only co-operated 
in furnishing display but also! 
hung a 3’x36’ two-sided banner) 
across interior of store. Copy on| 
the banner read, “Hear Al Jolson) 
sing ‘Mother of Mine’ on the Vita-| 
phone at the. Publix Columbia— |} 
April 14th-20th.” 


HIS JOB IS SENDING THOUSANDS OF 
BEAUTIES AWAY REJOICING 


tm 


A. D. Judd, director of transportation for Publix says a merry “good- 
bye” to the “‘merry-merry” of a Publix show. Refer to your P. O. 
file and read the story in issue number 17. 


Consider the job of Al D. Judd 
director of transportation for Pub- 
lix Theatres stage shows. BY SE) 
year, Mr. Judd literally ‘“‘sends 
thousands of beautiful girls away | 
rejoicing!’’ He buys their railroad 
tickets for the proper trains, and 
charges it to Publix. Mr. Judd, 


besides being an expert railroader, 
is married, both of which reasons 
combine to make him perfect in 
the job. “If he were not happily 
|}married, who knows but some 
¢horinne might someday miss her 
train,’ often guesses some of the 
Home Office staff. 


| WATCH FOR THIS LOBBY-FRAME | 


JOE JACKSON 


’ 


) merchandiser, 


Manager J. 0. ¢ 
“Melba”’ at Dallas, anc 
Aide—Ross A. Wiegani 
“The Patent Leather 
limit by using co-ope 
plays and several stunts th 
ed heavily at the t 
that film was showing 
lix Melba Theatre, D 


For three days in ad 
eaeplge and the first fou 
}run, two girls ap 
|streets attired in t 
tams, capes, skirts and sho 
med in white patent 
copy in white on the 
‘capes announcing the titl 
ture, star, name of t 
play dates. 


The local Packard agenty | 
‘ed a new five-passenger _ 
| model for six days during th 
(of picture. A man was him 
| drive this car about town on WE 
{were banners containing 
|about the picture, theatre and ] 
dates. The man himself was d 
|ed in a patent leather coat, lf 
}cap, green shirt and red tid. 4 


| To recompense the 
lagency for the loan of the 
| Wiegand took some shots @ 
\fair coeds getting into a 
land happily driving off. 
shots were added to the 
and the subtitle for this 
| something like this:— 
|Seruggs Co. makes E 
LEATHER KID popular ¥y 
1S$.M.U. Co-Eds.””" The 
added news reel was tam 
local campus and 
aroused a great deal | 
especially among the 
The local Postal-T 
tion had ten cards 
|gratulatory telegrams, 
iture. The theatre 
dates were added 
and in addition, the 
linserted 10,000 care 
lof picture, theatre 
in out-going messages 
|mesengers ior foury a) 
| vance of run. vite tee 


| Besides using the) 
|windows for the d 
over 100 specially-proce 
cards were placed fm) 
locations, In addi i 
tie-up was effected 
every drug store In tow 
lall) in which these 
/full window display 
arations using as 

that carried a still 

and bearing copy, 
Leather Kid used 
brilliantine. See Riehar 
| mess in The Patent Lea 
Melba Theatre, ten 


Wednesday, March 7th 
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| A three-quarter 
| play appeared in the Sui 
‘in which a puzzle figure® 


|mess was the basis 
terest builder and 
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Jackson Knew “Speedy” 


numbers, vocal, instrumental and; 
dancing, have been tried, the acts| 
being. enhanced by tricks of stage 
lighting, as well as elaborate stage 
settings. | 


Here in Ab Ae oat 


Manager Emil Bernstecker i 
structed a trolley front for the box! 


office advertising Harold Lloyd in} 
“Speedy” at the Publix Lyric Thea- 


Most of the artists in Publix stage shows have a keen appreciation 
of publicity, and its value to themselves. That's why they'll always 
do anything to get public attention. Joe Jackson, of “Sun Shades,” 


Weltisastarroresarsseesesesesansinssscesensosens™ 
eee saaasonwnterernnerocersaseoscs! 


Theatre, may be seen what the} 
public has finally approved as the| 


tre, Jackson, Tenn. 
Bérnstecker also used a ballyhoo| 


the famous tramp cyclist-comic, carries an attractive lobby-frame of 


pictures. It is in the care of the stage carpenter with the unit that 
you play just a week ahead of Jackson's show, so don’t forget to ask | 
the carpenter for it. You can use it either in the lobby or in a store | 
wingow. 


in the form of an old Ford roadster | 
which was fixed up to look like a 
taxi such as the one used in the 
extra-screen entertainment is built| picture. To make the flivver look) 
into a single stage presentation, in| more comical, a cut-out of a horse) 
which are offered the best music,| was attached to the front. 


A one orchestra on the stage; } sg A I I as G 
the cleverest dancing, the finest of} “a % uessin ( ‘ontest 
Ten Widow Displays | Hel “Big City” 
BaDae EN elps ig City 
Manager Charles H. Amos se- a, 


costuming, stage settings and light- 

ing, all put together with the 

thought of worthwhile entertain- 

my gina ‘emia grinligd $a: cured ten different windows in a The window display was in one 
co-operative display on Billie|of the most popular drug stores 
Dove in the “Heart of a Follies| whereby that store tied up with 
Girl’ playing at the Publix|the theatre and on flash lights 

Riviera Theatre, Knoxville, Tenn.|and a guessing contest as to how 


rea] solution of the stage entertain- | 
ment desire in motion picture thea- 
tres. Under the Publix plan, the 


Naar ertcreecesceststoeneneennestananooe= 
eee tec catatesensemereers 


many globes were in the window. 

The theatre sign artist ‘arrang- 
| ed the window using stills and a 
| one-sheet cut-out of Chaney blind- 
|folded peeping out from behind a 
|erepe paper curtain with a gun in 
his hand. Copy on one of the 
cards read, “‘Use a flashlight like 
this when surprised by a hold-up 
man in THE BIG CITY,” 


Soesetetreeeteeese 


ere 
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every week. 


After two years of successful 
operation, the popularity of the 


: yet dan-| 
things to) 


the border| 
the atten-| 

i the ad it-| 
an to. it.| 

of borders | 

ype depends | 
age 


ers pan 


t 
} 


ich’ gives the | 


Wy seem, it is| 
town and | 
that are! 


and were| 
nab! 


| to give Harold Lioyd iim 
‘a big ballyhoo when that film was 


| | Theatre, © 


announcing, 
.| SPEEDY at the sue Week of 
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TODAY, TUESDAY, WEDNESDAY 
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1 World’ $ Ciesla: st \ 


oe Team! 
GEORGE 


| ARTHU Ro DANE 


Jack Mulhall — 
and 


Dorothy Mackaill 


in 


|“MAN CRAZY” | 


€ was one of the 
Hundred. Hi 


Comedy Orehestra 


Weep No More, My Lady--- 
—the Cohens and Kellys are 
coming fo town! 


SPER SSCRSRAASRETEREIESSIEIT 7 


Koronse KR 
er Rn BANE 


(BABY MINE} 


& conan tuassie: 
AND SPORTLIGHT 


They giawe your 
the biggest laugh 
fin many a long 


THURSDAY 


Ted McNamara, 


Beenie 


“HOT DOGS.” Fox Variety 
“SLICING HOME" 
KELLVS ied neo with “THE COLLEGIANS” 

ae a 
agai with an abe 
sullvtely maw flew 
of gage amd) rvirthy 
preveking  eltuas 
lone in a Bigger 
production — im # 

* filgiger etery — bay 
® favter produce 
them and im Paria 
—tle place of afl 
places for tum and 
frelie! Held youre 
taugh muwectee im’ 
check for your 
alm sem metiat 
wmsil you Cee 


CARL LAIMIMLE — pResewts 


cconce SIDNEY ex 


GERTRUDE ASTOR 
SUE CARROL 


KATE PRICE 


The fanniest 
team in history! 


In Paris 
It’s a Scream! 


FOX NEWS — ALSOPS: FABLES) 
The, Barefoot Bay,” « Tifany Caller Chasle 
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Big Sunday 
Concert 
Doors Opem 2.30 


Vaudeville 
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Fiwe: choaryie Acts 
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PAUL i ri tl APO HITS MIODMETE), 
ky aaa) layered?” 


DESHE MEWPLE & GO. 
Comedy Sait 
S “Wed, Grwwn & Ueliowr? 
REE) | Ge (LAVPESUL, ‘wy ANH) a 
vie. ses A ra Syege; i ae ra vical 
a “Revel Eratarnimen? 


SCRUINOELO, 3 BOTHER 
ey, Siggy” Aimy Talnalassy” 


|| CURNIVAL MGR? TOMORROW Ss ACTS _s 


‘Lloyd Cut-Outs In 


Windows 


Trolley \ 


| 
*) 
} 


Manager John sen Maitonine chart-| 


ed @ trolley car for three days | pais 


Cog oo 


Speedy’ 


atthe Publix. Imperia 
Charlotte, N. C. 
Practically every. window in the 


playing 


a eon car had a one-sheet head | 
the | 


banmers om 
as the sides | 
im | 


jot Lloyd with 
| front and rear as well 
eMerold Lloyd 


y April Oth.” 


FT. WORTH MAKES) Ti sis stiend itneeulaviy end) LASHWAY CASHED ON 
: | those who have never iaeodadl! 
PHONE Cé CANVASS jare sent a letter, with am iImvita-| HOME OFFICE TIP 
| tion to attend), Those who attend | 
| are sent a letter of thanks and a: 
| >, sh 6 i 
ees seni : fa minder of the next week's show. | 
just who in| | Those who do not accept the first) 
and does not @t-) invitation are to be sent another,| 
| the “Worth’—and why—was| and another, and so om, until they 
ted during the week by Robert) DO Come to che ww orth ay le east 
. Hicks, and will continue wntil| ™e™ The first week of the cam-| pF. He 
mA j Teg pagn revealed ae t) 20> per cent) hel ips in putting Rose 
all home telephones in the city have /O# ghowe called have mever been 8 | 46 Th CRON 
lbeen called. A printed questione|the theatre, and only o very few! ~ arie.’ he home office ste 
naire has been prepared and two)ol them had! any good Treason to) sth lobby and ether exploi- 
young ladies employed to interview | offer for > beem. The 
reople by telephone, Those called campaign probably will require) tation which’ has been profits 
who say they attend the Worth | two qmonths or more, ard willl entail | chy, executed im Spartansburg, 
best, ete. certain business getter, 1S.C, 


Se ceed 
to determine 
t Worth does a 


Lashway, Manager of the 
Lyric, Fitchburg, Mass., writes 
in to the home office, thankime 
ithe advertising department for 


Panta 


Over 


 paarciacly are asked what fo expense, but it looks like a) 
lof the show, they like 
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Vol. II 


“OUR GREATEST NEED IS FOR INTELLIGENT, ANALY 


BITIOUS MAN POWER! 


“Leave no stone unturned to give Publix the 
high standing it holds in the world of theatres.” 


Publix.S Opinion 
Published by and for the Press Representatives and Managers of 
PUBLIX THEATRES CORPORATION 
SAM KATZ, President 
A. M. Borsrorp, Dr. Advertising Breny. H. SerKowicu, Editor 
Contents Strictly Confidential. 


| “VARIETY” Warns The Press! || 


The following note, from “Inside Stuff-Pictures,” in last week’s 
“Variety,” explains the editorial reprinted below, from the same pub- 
lication. 


“Last week’s ‘Publix Opinion,’ the confidential house organ of - 
Publix Theatres, reprinted the editorial in Variety of April 25, headed 
‘The Merchant, Theatre and Daily. Comment at length on the edi- 
torial was additionally carried in the same four-page edition, with an 
injunction to theatre men to use the editorial as a local lever with de- 
partment stores and merchants, also newspapers. 

“The tenor of the editorial was that the theatre is also a drawing 
ecard for the retail steres, increases realty values and is a business 
promoter for the dailies. The ‘Publix Opinion’ comment was extended 
to an exploitation angle on the education of newspapers as to the cir- 
culation possibilities of theatre news. That suggested another edi- 
torial along those lines, in this issue of Variety.” 

If you’ve been timid in your advertising; exploitation and publicity, 
read this editorial carefully—and read “between the lines.” Put it into 
action! Get the April 30 “Publix Opinion” and again read the story about 
the theatre that regularly registered a loss and was about to close up. 
when merchants, newspapers and property owners subsidized the Tosses 
in order to keep the shopping theatre-crowds coming to the town and 
neighborhood. ? 


' 
Tell that story and the story of the radio experience to the circula- 


tion managers of your newspapers, and tell it alse to the owners and 
managing editors: Sooner or later they'll get “generous” with theatre 
news—because it means added circulation—and circulation is the life- 
blood of a newspaper 


. . 
Theatre News and Circulation 
Reprint of “Variety” Editorial 

Managing and city editors of dailies have heard all of the stereotyped 
arguments from press agents and others why more space should be 
given to news of the theatre. That theatre takes in the screen as well 
as the stage, and wit. the screen just now vastly more important on 
the news end. 

What those editors haven’t heard is that theatre news is now so im- 
portant to them that if they don’t commence to give more attention and 
space the other fellow will. It’s got to.be done. The quicker the dailies 
do it the more quickly: they will build circulation, for theatre news is a 
circulation maker. 


full programs 
Lor OX : fore t ‘ : fell into line with it. :The 
“Sun” was afraid of losing circulation for the “Telegram’s” gain. So 
with the other dailies, all going back to the former policy of printing 
all of the radio programs. i 


It has never been claimed at any one time by any broadcaster, 
even for the big Dodge hours, there are over 30,000,000 listeners-in 
($20,000,000 the actual radio claim). It is claimed and authenticated 
that over 70,000,000 Americans patronize the picture theatres. How 
do the dailies balance these items? Because the theatre is an ad- 
vertiser and radio is not? Or that they can get out a weekly radio 
section with accessory business in it? But how can they compare 
their pro rata of readers on the above basis? 


If the problem of. the sports pages is the absence of advertising on 
them and no way to secure sports advertising, how may a newspaper 
publisher believe that his three or four pages of sports daily, addressed 
nearly to males only, can carry the same circulation makine strength as 
the theatre news which is not printed. : 

There are now 30,000,000 people in this country reading the sports 
pages. That is 25 per cent of the total population. And nearly all men 
And all dailies want nearly all women or the more the ‘better as readers. 

All of which must tend to but one goal—that there is new circulation 
to be found in a more liberal attitude toward the theatre, screen or stage 
and sereen particularly. Nothing is so important with a paper as new 
circulation. or : é 

The type of show news is not intended 4s the scandal end. Let that 
run in and fool the tabloids. But regular news and not necessarily the 
padded chatty junk coming out of Hollywood. % Se yy ae a 

Its not so long ago the Associated Press 
out a semi-weekly show letter. The <A. 
hog the show news, with William R. 
ferring cartoon strips. 


_But even at that, take the cartoon strips. No matter what fancy 
whim or idea started Mr. Hearst off on that line, it was the Steatest 
circulation builder he ever found or discovered. Because those strips 
appealed to the young. And nothing in sight today is as appealing te 
the young as the moving picture. , Ds nis 
e Any circulation department of any daily may easily 
local showmen how many natives dre attendin [ f 
every day or every week. E 
in the players. 4 


stated it intended sending 
P. and Universal are trying -to 
Hearst perhaps personally still pre-. 


] : } ascertain from 
3 at ing all of the theatres in town 
ach is interested to a greater or lesser degree 


ri Neighborhood, community and downtown are supporting numberless 
: ee. Any ordinary key city may have 100 or more theatres within 
7 de ety ti Meg ope f playing every day and giving many performances 
y. szreater New York s jer 8 leatre $ yody. | ; te 
1 pict lori ork has over 800 theatres, Somebody. must go to 
And the Sunday amusement 


column is the best read 
Sunday newspaper. 


Some editors or business managers are yery archaic in their line- | 
That was okay in the old days; it’s | 


for-line business vs. publicity. 
not okay now, for now it’s circulation. 


Publishers wight tell their circulation departments to gathér a few 
local statistizs. Then hold a conference with his managing editor, lock- 
ing the door against the business manager. ¢ Ow 

For as a reminder only, there are ever two outstanding points of in- 
terest fon any reader, anywhere, and for circulation—-Broadway and 
Hollywood. Hollywood is always there and there is only one, but any 
Main Street may be made Broadway Jocaily, nowadays, by the daily 
that goes after it. } i 


page of any 


|improvement will commence at 


Publix Theatres Corporation, Paramount Building, New York, Week of May 14th, 1928. 


TICAL, AGGRESSIVE, TOLERA 


NO PRICE IS TOO HIGH TO PAY FOR IT!—sam x 


wat nares //ROUTE OF PUBLIX 


WINS STORK 
BETS 


In Chicago, Will J. Har- 
ris, producer of many of 
the Balaban & Katz- 
Publix shows, is regarded 
as a psychic. 

Shortly after the an- | 
nouncement of blessed 
events in the homes of 
Max Balaban, Bennie 
Krueger, Louis R. Lip- 
stone, and David Lipton, | 
it developed that Mr. | 
Harris has won new hats 
as a wager on each event, 

In all four cases the new 

arrival was a boy. Mr. 

Harris declares, that re- 

cent statistics indicate 

20%, more boys than 

girls are born every year, 

} which explains why he al- 
Ways wagers on boys. 
“T’ll always take the long : 
end,’”’ says Mr. Harris who 
is seeking similar wagers. 
Mr. Harris has no chil- ; 
dren because he is not 
married. 


TAMPA’S “TILLIE” | 
WOKE UP TOWN 


three ushers worked all night and| 
the following morning to construct} 
a satisfactory cireus lobby display} 
for “Tillie’s Punctured Romance”| 
playing at the Publix Strand Thea- 
tre, Tampa, Fla. 

Sawdust was used plentifully on} 
the lobby floor and the marquee} 
was gayly decorated with vari-| 
colored flags giving the whole front 
a very ‘circusy’ appearance. Even 
the box-office was made to look like 
a ticket wagon and copy painted, 
on it read, “The Ticket Wagon—_ 
For the big Show.” Ait 


In a cage on the left of the lobby 
was a stuffed wild-cat and in the 
cage on the right was a very in- 
offensive looking kitten. A terrific 
roar produced by the drummer’s 
groan box emitted from the cage in 
which the kitten was housed. The 
noise startled the persons but when 

| they saw the little kitten which 
|-was the supposed reason for all the | 
noise they immediately enjoyed a 
good laugh. 

Two days before the opening of 
hw va and during the showing, 
| the three ushers put on clown suits 
|and then paraded the streets doing 
| a lot of funny capers—with the aid | 
lof a “comical” donkey. Signs on 
their backs advertised the picture, 
| theatre and play dates. 


Another effective though not new 
exploitation stunt was the use of a 
stretcher carried by two of the 
ushers with a “patient” reclining 
on it. A -banner thrown across, 
read, “She laughed herself sick at 
TILLIE’S PUNCTURED RO- 
MANCE.” A window display in a 
jewelry store used a card with the 
following copy, “Tillie’s romance 
would not have been punctured had 
| her lover bought his ring here. See 
[TILLIE’S PUNCTURED RO-| 
MANCE at the Publix Strand,| 


April 17-18-19, 1928.” | 
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Remodel “‘Palace”’ 
Theatre 


Plans for the re-equipping and 
remodeling of the stage at the 
“Palace,” in Dallas, Tex., have | 
been approved, and work on the 


| Chicago 


Saturdays..... 


FOR WEEK BEG. 


Vol. I, Publix Opinion 


City Theatre Opens 


New Haven io. ¢. Olympia Bei Ou 
Boston .....,.Metropolitan Fri. ..........-Seeing 7 
sig bia hig “or rt 


New York ......Paramount Fri. 
Washington ..Loew’s Palace Sat. 
Baltimore ..Loew’s Century Sat. 
Pittsburgh ....Loew’s Penn 

Syracuse .....Loew’s State Sat. 
Buffalo .....Shea’s Buffalo Sat. 
Detroit ..........Michigan Sat. 
Cleveland.....Loew’s Allen Sat. 
Columbus 
Indianapolis .......Indiana Sat. 
St. Louis ......Ambassador Sat. 
Kansas City. Loew’s Midland Sat. 
Chicago .........-Chicago 


a aS 


eee eee eee 


“* ee eee 


Minneapolis .....Minnesota Sat. 
Seattle ............Seattle Thurs. 


MOR. Siete a 1a 
wee peees ns UDtoWN Mon. 3.05... .5.Ragods Lan 


| Chicago . 05 v«scieus oie RAVOUNG ROD, |b sels 5 aretha 


X UNIT 
MAY 


Sunny 


..+..Rio Roma 


4 


ae ae eeenlek Wuale anaes 

Ohio Sat. ....:....,,.,+Sun Shades 
vecseees ees Gallopin (Gam 
ee a) -Hula Blues, 


. Araby 


Roman Nigh 


... Takachane 


a ec cd 


Portland ........ Portland Thurs. ...........Snap Shots. 


San Francisco. .....Granada Thurs. 
Los Angeles ..Metropolitan 
Denver 
Omaha 
Des Moines ........Capitol 


ove ee swe eee D@nver Thurs. 


Thurs. 


Dallag 5.56 Sods oo be OR EL Se xe creo bi ns nel Se 


Fort Worth ........Worth 
San Antonio ........Texas Sat. 
Houston ......Metropolitan Sat. 
New Orleans ......Saenger Sat. .. 
Birmingham ......Alabama Sat. . 
Atlanta ...........Howard Mon. 


eee eee 


Fri. ..........Russian Revell 
ei) anne te wiphieel a < ? e 
«glo gue ao + CORT a 
. Arabian Nig 


‘,.Red Hot Cap 


....-.Leap Year Faneie 


*Indicates the issue of Publix Opinion, Vol. 2, in whiel 


; 7 
Manager Jack L. Hobby and his|tnat particular stage production is listed, 


“Swanee Moon” lays off this week between Pittsbur ch 
cuse——‘‘Steps and Steppers’’ between Chicago and Minneape 
lady’s Fans’’ between Minneapolis and Seattle—‘‘Havana’ 


Angeles and Denver. 


The following re-division of the Georgta-Alabama 
Districts will become effective with the week beginning 
with the men listed in charge of the respective distrie¢ 


Georgia District—M. S. Hill—169 Peachtree Street, 


Atlanta 
Macon Capitol 
Augusta Imperial Modjeska 
Savannah ....Lucas Odeon 
*Columbia ....Imperial Ideal 
Montgomery. . Empire Strand 


Forsyth 


Grand 
Rialto 
Bijou 


Plaza 


Tennessee Distriet——-W. E. Drumbar—169 Peachtree St, A 


Knoxville .... Riviera ° Strand 


*Chattanooga . Tivoli Rialto 


Majestic 


new Tennessee now under construction, 


Bonita 


York and new house under construction 


Birmingham. .Strand 
Anniston’ ....Noble 
Jackson 


Galax 
Theato 
Mariowe 


Carolinas Dist.—Harry Hardy-—1209 Johnston Bldg., 


Charlotte .....Carolina 
Asheville Imperial 
Greenville '....Carolina 
Spartanburg ..Rex 
Anderson Strand 
Johnson City. .Majestic 


Impérial 
Plaza 
Rivoli 
Strand 
Imperial 
Criterion 


Chattanooga and Columbia were turned over t 


and Hill respectively on May 7th, 


The following admission prices will go 


Mondays thru Fridays..... 


vs 


. 


60¢ orchestra, 


zations as of May 4th. 


has been handling the operation with 
dine, ‘ 


Mr, H. 8. Ward has been appoint 
tre, Des Moines, succeeding Mr. Jess 


Alhambra 
Strand | 
Egyptian 


Montgomery — 


Capitol 


1 to 1— 
1 to closin 
jaten 


into effect a 
Theatre, Birmingham, effective May 14th— 


weve es SOGt Mailig 
Fri. ............Daneing Feetsa 
sserjeree.-- Blue Plate 
-++++eee++Riviera Thurs, ........Treasure Ships.) 
-.+...+.sMikado of Jazz, 


